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Dylan Curious

Al news, explainers & interviews by Dylan Jorgensen, a high-income,
tech-professional audience that watches long and comes back weekly.

33.5K 162.2K 43.3K 7.9K 8:19 38.1%
Subscribers Views Monthly audience Watch hours Avg. view duration Returning viewers
LIFETIME LAST 28 DAYS UNIQUE VIEWERS LAST 28 DAYS LONG-FORM VIDEOS CASUAL + REGULAR
AGE GENDER
13-17 L 1.8% 91-20/0 8-80/0
18-24 [ 6.0% ® Male ® Female
25734 e ks G D
35-44 RN D 28.8%
45-54 SRR 23.5%
55-64 RO 1.8%
36.7% 86.4%
65+ [ ] 5.4%
In the top 10% of Non-parents,
household income (US discretionary spenders
viewers)
TOP COUNTRIES
RN R 9
us GRBOE WHY SPONSOR DYLAN CURIOUS
()
UK - 6.6% Long watch sessions (8:19 avg.) ENEAEED
©  Canada [@wia) 5.7%
Affluent, tech-forward audience HIGH INCOME
= India o0} 5.7%
61.5% of watch time from subscribers LOYAL
= Germany - 3.4%
AUDIENCE INTERESTS SHOPPING INTERESTS
Banks Online VERY HIGH TV & Video Streaming Subscriptions VERY HIGH
High-End Computer Aficionados VERY HIGH Business Financial Services VERY HIGH
Cloud Services Power Users VERY HIGH Software HIGH
Avid Investors HIGH Consumer Electronics MEDIUM
Health & Fitness Buffs MEDIUM Education MEDIUM

dylanjorgensen.com/#contact youtube.com/@dylan_curious

Sponsorships, partnerships & press Source: YouTube Analytics - Sep 7 — Oct 4, 2026 - Updated October 2026



